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PART I EXPLANATION OF HANDBOOK RESOURCES

EXPLANATION OF HANDBOOK
RESOURCES

Types of information

The handbook uses different types of information, which are divided according to
their nature and colour-coded.

#definition - definition of the issue

#note - relevant content, pay close attention to it

#issues - “real life” examples illustrating a given theoretical issue in practice
#formula - mathematical formula necessary to calculate a certain value

#method - type of method used

Types of resources

In addition to traditional resources such as drawings, diagrams, tables and photos,
the handbook also includes resources of an interactive nature.

#answers — answers to tasks

We have created this ebook by combining our passion for the world of finance and
the work of a lecturer. It is free, because in this way we want to contribute to the
prevention of social exclusion.

If you find any error, or you think that we should discuss some issue in more detail,
please send us an e-mail:

e in matters related to financial liquidity: kku@zie.pg.gda.pl;
e in matters related to CVP analysis: jaroslaw.zietarski@zie.pg.gda.pl.

Katarzyna Kubiszewska, Jarostaw Zigtarski
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